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1. Executive Summary

The Royal Parks (TRP) is currently considering changing its regulations to enable

charging for car parking in Richmond and Bushy Parks.

There are eight car parks in Richmond Park, including one designated for Blue Badge

holders, and there are three car parks in Bushy Park.

There has been some resistance by users of the Parks who argue that the introduction

of car parking charges would create a barrier to park use among lower income groups.

TRP therefore wished to undertake research to ascertain the socio-economic and
demographic profile of visitors who drive to the car parks in the parks, and also

ascertain the profile of the cars driven to the parks.

The research draws on two research strands, both reported in this document:

e A desk research output by comparing the profile of visitors arriving by car to
Bushy and Richmond Parks who were interviewed in TRP visitor surveys (in
Winter 2007 and Summer 2009) with that of the profile of residents in wards
adjacent to the parks (using census data from the Office of National
Statistics), as well as with the profile of the London population as a whole;

® A bespoke survey among users of car parks in Bushy and Richmond Park to
determine the profile of current users of the car parks, including an analysis
of cars driven to the car parks during the interviewing period.

1.1 Bushy Park findings

Profile of car park users

e Car park users in Bushy Park interviewed in November 2009 are most likely
to be from the higher AB socio-economic grades. Over half (55%) were from
the AB groups, while a third (31%) are classified as C1, and one in ten (11%)
are C2 or DE;
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e Compared to the London population, visitors to the park by car are more
likely to be from the AB groups: 55% in the November 2009 survey, 43% in
the Winter 2007 / Summer 2009 surveys, compared to 30% of the London
population;

® The proportion of AB visitors by car to the parks in the November 2009
survey (55%) is higher than that of the wards surrounding Bushy Park (40%).
The proportion of those driving to the park in the Winter 2007 / Summer 2009
surveys (43%) is similar to the wards surrounding Bushy Park;

® Visitors by car to both parks are less likely to be from the lower DE groups
than the wards surrounding Bushy Park and the London population (5%
vs.14% and 16% respectively);

® The gender profile of car park users in Bushy Park is skewed significantly
towards female: 59% were female and 41% male;

® The ethnic origin profile of car driver visitors to both parks is similar to that of
local residents, with the vast majority being of White British origin (88%). The
proportion of car driver visitors to the parks who are from ethnic minority
groups (5%) and the local population around Bushy Park (7%) is much lower
than that of the London population as a whole (29%);

e Half of all adults visit Bushy Park by car bring a child (50%), with the child
most likely to be under the age of 7 (44% had a child aged up to six years in
their party);

® Afifth (20%) of car park users brought a dog with them when they visited
Bushy Park.

Profile of cars parked in Bushy Park

® The profile of the size of the segments of vehicles parked in Bushy Park was
similar to those of the sales figures between 2004-2006 and 2008. Notable
differences are:

o Of cars with registration numbers prior to 2008, the ‘C Non-Premium
Segment’ (cars such as Ford Focus) accounts for 32% of vehicles
parked there, significantly higher than the 22% of the share of these
vehicles sold between 2004-2006;

o Of cars registered in 2008 or 2009, based on a small base size (42), the
‘H SUV Compact’ segment cars such as Nissan X-Trail) makes up 12%
of vehicles in car parks in Bushy Park, while this segment represents
3.4% of the share of vehicles registered in 2008;
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e Atotal of nine cars out of 407 (2%) of cars were recorded both at the start
and end of an interviewing shift, meaning that they were parked within the
car park for around six hours. Of these nine instances, one occurred in Upper
Lodge Car Park, while eight instances occurred in the Diana Car Park.

1.2 Richmond Park findings

Profile of car park users

® OQver half of car park users in Richmond Park interviewed in the November
2009 survey are categorised in the AB socio-economic group (56%), whilst a
third are classified as C1 (32%) and one in eight (13%) are C2 or DE;

® The proportion of AB car park users is similar to that of visitors travelling to
Richmond Park by car in the Winter 2007 and Summer 2009 surveys,
namely 58%;

® The proportion of AB car park users is higher than those living adjacent to the
park - 56% vs. 46% respectively - while the proportion of DE car park users
(2%) is lower than the proportion of local residents (13%);

® The proportion of AB visitors arriving by car is also much higher than the
proportion of the AB London population (30%) while the DE proportion is
much lower (2% vs. 16% respectively);

® The gender profile of car park users in Richmond Park is skewed somewhat
towards female: 56% were female and 44% were male;

® The ethnic origin profile of car driver visitors to both parks is similar to that of
local residents, with the vast majority being of White British origin (86%). The
proportion of car driver visitors to the parks who are from ethnic minority
groups (4%) and the local population around Richmond Park (10%) is much
lower than that of the London population as a whole (29%);

e Afifth of all adults visiting by car are accompanied by a child (21%);

® Two fifths (42%) of car park users brought a pet with them when they visited
Richmond Park, 98% of which were dogs.
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Profile of cars parked in Richmond Park

e Overall the profile of cars aged two years and over parked in Richmond Park
was similar to that of cars registered between 2004-2006, but there are some
important differences, demonstrating that there is a bias towards more
upmarket cars being parked at the park compared to the national profile:

o The ‘J-M Premium Utility Segment’ (cars such as Land Rover Discovery,
BMW X5) accounts for 7% of vehicles parked in Richmond Park, while
this segment makes up 2% of vehicles registered between 2004-2006;

o Similarly, the ‘D/E Premium Segment’ (cars such as Volvo C70,
Mercedes E-Class) accounts for 7% of vehicles parked in Richmond
Park, although just 3% of vehicles registered between 2004-2006 fallinto
this segment.

e Similarly, of cars aged two years or less parked in Richmond Park, compared
to the profile of cars sold in 2008 and based on a small base size (41), there
is very significant bias towards large, premium SUV cars. The ‘H SUV Large
(Premium)’ segment (cars such as BMW X5, Porsche Cayenne) accounts for
the largest segment of cars parked in Richmond Park, (20%). This compares
to 2008 sales figures of 2.1%;

® To a much lesser extent, there are fewer ‘C Lower Medium’ segment cars
(e.g.Volkswagen Golf, Peugeot 306) than the proportion of 2008 car sales,
namely 12% vs. 21.6% respectively;

® |ntotal, there were 11 instances out of 461 (2%) where a car was parked at a
car park both at the start and end of an interviewing shift, meaning that they
were parked within the car park for around six hours. Of these 11 instances,
seven occurred in Pembroke Lodge Car Park, two occurred in Kingston Car
Park, while Roehampton Gate and Pen Ponds Car Parks both had one
instance a car being parked for a long duration. There were no records of
cars staying for long periods at Broomfield Hill Car Park.




)

synovate

Research reinvented

2. Research Overview

2.1 Background

The Royal Parks (TRP) is currently considering changing its regulations to enable

charging for car parking in Richmond and Bushy Parks.

There are eight car parks in Richmond Park, including one designated for Blue Badge
holders, and there are three car parks in Bushy Park.

There has been some resistance by users of the Parks who argue that the introduction

of car parking charges would create a barrier to park use among lower income groups.

TRP therefore wished to undertake research to ascertain the socio-economic and
demographic profile of visitors who drive to the car parks in the parks, and also

ascertain the profile of the cars driven to the parks.

The research draws on both:

e A desk research output by comparing the profile of visitors arriving by car to
Bushy and Richmond Parks who were interviewed in TRP visitor surveys (in
Winter 2007 and Summer 2009) with that of the profile of residents in wards
adjacent to the parks (using Census data provided by CACI), as well as the
profile of the London population as a whole;

® A bespoke survey among users of car parks in Bushy and Richmond Park to
determine the profile of current users of the car parks, including an analysis
of cars driven to the car parks during the interviewing period.
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2.2 Research Objectives

The overall objective of the research programme was to determine the profile of visitors
who drive to the parks, in terms of their socio-economic and demographic profile and

types and age of cars in which they travelled to the parks.
The specific research objectives were to:

1. Determine the profile of drivers using the car parks in the parks in terms of:

® socio-economic group and other demographic information

e frequency of visiting to the park

e frequency of using different modes of transport to reach the park
e (distance travelled

® party size and composition

e make, model and age of vehicles driven to the parks

2. Compare the socio-economic profile of users of the car parks against that of the
profile of residents in wards adjacent to the parks (using census data from the
Office of National Statistics), as well as the profile of the London population as a

whole.

3. Compare the profile of car park users in the bespoke survey to park users who

travel to the park by car who were interviewed in the winter 2007 and summer 2009

visitor surveys.
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2.3 Research Design

The research comprised two parts:

1. A desk research output by comparing the profile of visitors arriving by car to
Bushy and Richmond Parks who were interviewed in TRP visitor surveys (in
Winter 2007 and Summer 2009) with that of the profile of residents in wards
adjacent to the parks (using census data from the Office of National Statistics),
as well as with the profile of the London population as a whole.

2. A bespoke survey among users of car parks in Bushy and Richmond Park to
determine the profile of current users of the car parks, including an analysis of
cars driven to the car parks during the interviewing period.

The two research elements are explained in the following sections.

2.3.1 Analysis of data on visitors to the parks by car who were interviewed in

TRP Visitor Survey programme

Winter 2007 and Summer 2009 survey data
In order to provide a comprehensive profile of the visitors to Bushy and Richmond
Park, data from both the 2007 Winter Visitor Survey and 2009 Summer Visitor Survey

was combined in order to obtain a large and robust sample for analysis.

As this exercise aims to provide key information based on those using the car parks in
Bushy and Richmond Park, the data from the visitor surveys is filtered so that it only

includes visitors that visit the parks by car.

Although we cannot be sure that all of those interviewed used a car park in the park (as
opposed to parking in the vicinity of the park), as they travelled by car to the park, we
can assume that a large or very large proportion will have either used the car park
when they were surveyed or had visited the car park in the past.
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The table below shows the number of interviews in the Winter 2007 and Summer 2009

Visitor Surveys among those who travelled to the parks by car.

Base size of visitors to Bushy and Richmond Park travelling to
Parks by car
Winter 2007 Summer 2009 | Total Sample

Bushy Park 117 117 234
Richmond 117 109 226
Park

It can be seen from the table below that the majority of visitors to Bushy and Richmond
parks interviewed in the 2007 and 2009 surveys travelled to the parks by car, ranging
from 74% of those interviewed in Richmond Park in Summer 2009 up to 90% of

Richmond Park interviews in Winter 2007.

Proportion of visitors | Proportion of visitors
who travelled to the who travelled to the

park by car park by another
mode (not car)
Winter Summer | Winter Summer
2007 2009 2007 2009
Bushy Park 83% 80% 17% 20%
Richmond Park 90% 74% 10% 26%

The relatively small proportions interviewed who travelled to the parks by a mode other
than car means that it is not possible to make robust comparisons to the profile of
these visitors. Specifically, 53 visitors across the Winter 2007 and Summer 2009
surveys combined travelled to Bushy Park by another mode, while 51 did so for
Richmond Park.



)

synovate

Research reinvented

Census profile data for comparison to car drivers

We have the profile of adjacent ward residents (based on the 2001 Census, purchased
from a specialist agency, CACI) from an exercise we conducted in March 2007 on
behalf of TRP. The profile of the London population was sourced from the 2001

Census (via the Office of National Statistics website).

The profile of car drivers from the Winter 2007 and Summer 2009 Visitor Surveys has
been compared with the Census data on relevant information: socio-economic group,

age, gender, ethnicity and disability.

2.3.2 Face-to-face interviews within car parks in Bushy and Richmond Park

with drivers using the car park

Interviewing in car parks

The research was conducted using quantitative face-to-face interviews with drivers
using the car parks in Bushy and Richmond Park. In total, 12 interviewing shifts were
conducted (six in each park) between Wednesday 11™ November and Sunday 15™
November. Shift times varied in order to reach a cross-section of car park users, with

shift times ranging from 7.30am to 5pm. Interviews lasted around four minutes.

The sample consisted of 270 car drivers aged 18 or older across the following car
parks in Bushy and Richmond Park, as follows.

® Bushy Park: 137 interviews, made up of
o Diana Car Park: 55
o Pheasantry Car Park: 74
o Upper Lodge Car Park: 8
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e Richmond Park: 133 interviews, made up of
o Pembroke Lodge Car Park: 49
o Kingston Car Park: 24
o Roehampton Gate Car Park: 16
o Broomfield Hill Car Park: 20
o Pen Ponds Car Park : 24

Car profiling exercise
At the beginning and end of each interviewer shift, the vehicle manufacturer, model
and — to determine the age of the car — the first four digits of the vehicle registration

number were recorded.

This was conducted at the start and end of each shift in order to obtain a
representative account of the vehicles that were parked within the car park and also to
identify the vehicles which were parked for the duration of the six hour shift.

By recording the first four digits of the vehicle registration number, the age of the car

could be established. However, it is important to point out the following two caveats:

e Cars with personalised registration numbers were not included in the age of
car analysis. We identified personalised registration numbers of cars by the
following means:

o Registration numbers which were not in standard registration format e.g.
111 AAA;

o Checking whether the year of registration of a car (according to the
registration number) was a year in which the car was manufactured.
Those cars for which this was not the case were identified as
personalised number plates;

However, it is important to note that there may be vehicles included in
the analysis which have a personalised number plate which indicates an
older age than the car actually is, but is still showing a year in which the
car is manufactured. There is no way of knowing how many cars of this
type are included in the analysis. Our estimate is that it is less than 2%.
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e Until September 2001, the car registration for each identifying letter or
number ran from September to August the following year. Since September
2001 registration periods lasted six months instead of 12 months, running
from September to February the following year and from March to
September.

It is not possible for us to know whether a car bearing a certain registration
number which could have been registered between September and August
(up to 2001) or between September and March (2001 onwards) was
registered in the first or second of the years in question. For example, we
cannot know whether a car with a ‘P’ registration letter was registered in
1996 (from September to December) or in 1997 (from January to August).
Likewise, it cannot be known if a car bearing a ‘52’ registration number was
registered in 2002 (between September and December) or 2003 (between
January and February).

For the sake of simplicity in the analysis, we assumed in these cases that the
car was registered in the first of the two years. For example, a ‘P’ registration
letter was taken to be 1996, not 1997, while a ’'52; registration number was
assumed to be 2002, not 2003.

We sourced from our Motor Research Department sales figures of cars in 2004-2006
combined and, separately, 2008. These sales figures are split by industry-recognised
car segment (determined by car make and model). The car segments used in the
2004-2006 data are different to those of 2008, although broadly the categories are very

similar.

We conducted the age of car analysis by car segment in two ways in order to provide
a comparison of the proportions of each segment to that of the incidence in the UK

according to the 2008 UK car sales data:

® Cars parked in the car parks with registration numbers from 2008 onwards
(‘'08’, 58’, ‘09’ and ‘59’) were assigned to their 2008 industry-recognised car
segment (according to their make and model);

e Cars parked in the car parks with registration numbers prior to 2008 (i.e. ‘57
and previous registration numbers and letters) were assigned to their 2004-
2006 industry-recognised car segment.
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The table below shows the segments based on the 2004-2006 and 2008 sales figures

with examples of cars included in each segment.

2004-2006 Segment
Definition

A /Sub B Segment
B Segment

B MAYV Segment
C Non-Premium
Segment

C Premium Segment

C MAV Segment
C/D Non-Premium
Segment

C/D Premium
Segment

D/E Non-Premium
Segment

D/E Premium
Segment

F Premium Segment
M-Segment
S Non-Premium

Segment

S Premium Segment
J-S Non-Premium

Definition and Examples of Car Segments

Example

e.g. Ford Ka, Citroen
107

e.g. BMW Mini, Fiat
Punto

e.g. Ford Fusion,
Honda Jazz

e.g. Ford Focus, Nissan
Almera

e.g. BMW 1 Series,
Audi A2

e.g. Mazda 5, Vauhall
Zafira

e.0. Renault Laguna,
Honda Accord

e.g. BMW 3 Series,
Audi A4

e.g. Vauxhall Omega,
Citroen C6

e.g. Volvo C70,
Mercedes E-Class
e.g. Bentley
Continental, BMW 7-
Series

e.g. Ford Galaxy,
Toyota Previa

e.g. Toyota Celica,
Peugeot 406

e.g. Aston Martin DB7,
Mercedes SLK

e.g. Toyota Rav-4,

2008 Segment
Definition

A Small Car
B Super Mini

C Lower Medium
C Lower Medium
(premium)

D Upper Medium
D Upper Medium
(premium)
E Executive
(premium)
E Executive
(Premium)

F High (Premium)

F Luxury (Premium)

G Coupe

G Coupe High
(Premium)

G Coupe Low
(Premium)

G Roadster Entry
G Roadster (Premium)

Example

e.g. Ford Ka, Citroen
C1

e.g. Toyota Yaris,
Volkswagen Polo
e.g. Volkswagen
Golf, Peugeot 306
e.g. Audi A3, Volvo
C30

e.g. Ford Mondeo,
Citroen C5

e.g. BMW 3 series,
Lexus IS

e.g. Vauxhall Omega,
Peugeot 607

e.g. Mercedes E-
Class, Saab 9-5
e.g. BMW 7 series,
Jaguar XJ

e.g. Bentley
Continental,

e.g. Toyota Celica,
Volkswagen Scirocco
e.g. Audi RS,
Mercedes SLR

e.g. Audi TT, Mazda
RX-8

e.g. Toyota MR2,
Ford Streetka

e.g. Porsche Boxster,
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Utility Segm. Nissan X-Trail Mercedes SLK
J-S Premium Utility e.g. BMW X3, Jeep e.g. Jeep Wrangler,
Segment Wrangler H SUV Compact Nissan X-Trail
J-M Non-Premium e.g. Ford Explorer, H SUV Compact e.g. Land Rover
Utility Segm. Mitsibishi Shogun (Premium) Freelander, BMW X3
e.g. Land Rover
J-M Premium Utility e.g. Land Rover Discovery, Jeep
Segment Discovery, BMW X5 H SUV Core Cherokee
e.g. Jeep
J-L Non-Premium Commander, Toyota
Utility Segm. e.g. Nissan Patrol H SUV Large Land Cruiser V8
e.g. Land Rover
J-L Premium Utility Defender, Mercedes H SUV Large e.g. BMW X5,
Segment GL-Class (Premium) Porsche Cayenne
e.g. Fiat Sedici,
H SUV Mini Suzuki Ignis
e.g. Ford Fusion,
| MPV B Peugeot 1007
e.g. Toyota Verso,
I MPV C Citroen Picasso

| MPV Large

e.g. Toyota Previa,
Citroen C8
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3.1.1 Socio-economic Grade Profile of Car Park Users 1 Bushy Park

The table below shows that car park users in Bushy Park interviewed in November

2009 are most likely to be from AB socio-economic grades. Over half (55%)

interviewed were from the AB groups, while a third (31%) are classified as C1, and one

in ten (11%) are C2 or DE.

Socio-economic grade of car park users, visitors and residents

Car Park Users Car drivers Census profile | Census profile
Survey (Winter 2007 & of adjacent of London
November Summer 2009 postcodes to population
2009 Visitor Surveys Bushy Park
(n=137) combined)
AB 55% 43% 40% 30%
C1 31% 30% 35% 34%
C2 6% 17% 11% 13%
DE 5% 6% 14% 16%
(Refused) 3% 3% - -
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The proportion of visitors from the highest socio-economic groups (AB) is higher than
that of residents living in adjacent wards (55% vs. 40% respectively) and are less likely
to be from the lower DE groups (5% vs. 14%).

Compared to the London population, visitors to the park by car are more likely to be
from the AB groups (55% in the November 2009 survey, 43% in the Winter 2007 /

Summer 2009 surveys, compared to 30% of the London population).

A significant proportion of car park users from the AB groups in the November 2009
survey visit the park on a weekly basis. Around three fifths (62%) of AB visitors said
they go to Bushy Park at least once a week, a significantly higher proportion than those

visiting the park once a month or less (37%).
3.1.2 Gender Profile of Car Park Users 1 Bushy Park

The gender profile of car park users in Bushy Park in the November 2009 survey is
more female than male (59% vs. 41% respectively). These female and male
proportions are almost identical to that of the previous Visitors Survey data combined
(58% and 41% respectively).

It can be seen from the table overleaf that the gender profile of respondents using car
parks within Bushy Park differs significantly compared to the profile of residents

adjacent to the park and the census profile of the London population. The gender

profile of local residents to Bushy Park is largely even, with the proportions of females
and males being 51% and 49%.
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Gender of car park users, visitors and residents

Car Park Users Car drivers Census profile Census profile
Survey (Winter 2007 & of adjacent of London
November 2009 A Summer 2009 postcodes to population
(n=137) Visitor Surveys Bushy Park
combined)
Male 41% 41% 49% 48%
Female 59% 58% 51% 52%

3.1.3 Age Profile of Car Park Users i Bushy Park

From the table overleaf it is evident that the age of car park users in Bushy Park is
most likely to be 30-49 years old, with around three fifths (57%) of visitors in the
November 2009 survey falling into this age band. This is higher than the proportion of

local residents around Bushy Park (42%) and of the London population (40%).

With around a quarter (29%) residents surrounding the park aged 17-29, just 5% of car
park users fall into this age band.

Among car park users aged 50-59, a significant proportion of these users are local
residents to Bushy Park: half of car park users (49%) aged 50-59 live within one mile of

Bushy Park, while a quarter (26%) of users aged 50-59 reside elsewhere in London.
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Age of car park users, visitors and residents
Car Park Users Car drivers Census profile Census profile
Survey (Winter 2007 & of adjacent of London
November Summer 2009 postcodes to population
2009 Visitor Surveys Bushy Park
(n=137) combined)

17¢19 1% 1% 3% 4%
20¢29 4% 6% 26% 22%
30-39 34% 28% 22% 24%
40-49 23% 24% 20% 16%
50 - 59 15% 18% 15% 14%
60¢ 74 19% 21% 14% 13%
75+ 3% 3% 8% 8%
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3.1.4 Proportion of Disabled Visitors i Bushy Park
Around one in six (16%) of the London population are categorised as having a long-
term disability. This is much higher than the proportion of Bushy car park users with

disabilities (2%). This figure is also the same as that of the previous visitor surveys.

Proportion of car park users, visitors and residents

Car Park Users Car drivers (Winter | Census profile of
Survey November 2007 & Summer London population
2009 20009 Visitor Surveys
(n=137) combined)

Long-term

2% 2% 16%
disabled
No disability 98% 95% 84%
Refused 1% 3% -

3.1.5 Ethnic Profile of Car Park Users i Bushy Park

The ethnic origin profile of car park users within Bushy Park is fairly similar to that of
local residents. The profile of local residents show that 91% are White British, while

88% of car park users in the November 2009 survey were White British and 92% of

those interviewed in the Winter 2007 and Summer 2009 visitor surveys.

The proportion of Bushy car park users, visitors and local residents is much higher than
that of the London population (60%), while the proportion of car park users, visitors and
local residents who are from ethnic minority groups is much lower than that of the

London population as a whole.
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Ethnic profile of car park users, visitors and residents

Car Park Car drivers Census profile Census profile
Users Survey | (Winter 2007 & of adjacent of London
November Summer 2009 postcodes to population
2009 Visitor Surveys Bushy Park
(n=137) combined)
White g
British 88% 92% 91% 60%
White g
Other 7% 3% 2% 8%
White - Irish 0% 1% 0% 3%
White &
Asian 1% 1% 1% 1%
White &
Black
Caribbean 1% 0% 0% 1%
White &
Black
African 0% 0% 0% 0%
Black/ Black
British ¢
African 1% 0% 1% 5%
Black/ Black
British -
Caribbean 1% 0% 0% 5%
Chinese 0% 0% 1% 1%
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Pakistani 0% 0% 0% 2%
Bangladeshi 0% 0% 0% 2%
Indian 0% 1% 2% 6%
Any other

mixed

background 2% 1% 2% 6%

3.1.6 Residential Profile of Car Park Users i Bushy Park

The majority of car park users in Bushy Park reside in London; eight in ten (81%) live in
the Capital. A third, 31%, live locally to Bushy Park, while the remaining 50% live

somewhere else in London.

Residential profile of car park users
Car Park Users Survey November 2009
(n=137)

England (London ¢ locally

within 1 mile of the park) S
England (London) 50%
England (South East) 12%
England (Eastern) 2%
England (Yorkshire &

Humberside) e
Wales 0%
Scotland 0%
Northern Ireland 0%
Outside UK 0%
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3.1.7 Composition of Visitors to Bushy Park

It is evident from the table below that the vast majority of adults visit the park either by
themselves (46%) or are accompanied by another adult (42%). Half of all adults visit
Bushy Park with a child (50%), with the child most likely to be under the age of 7 (44%
had a child aged up to 6 years in their party).

Composition of visitors with car park users
Car Park Users Survey November 2009 (n=137)

Number in Party Size

1 2 3 4 5 None
Adults 18+ 46% 42% 7% 3% 2% -
Children 0-6 26% 15% 4% - - 56%
Children 7-10 6% 3% - - - 91%
Children 11-17 4% 1% - - - 95%
Any children 50% - - - - 50%

Of adults that visit the park unaccompanied by any other adults, they are significantly
more likely to visit the park on a more frequent basis. Six in ten adults that visit the park
on their own go to the park at least once a week, while a significantly lower proportion
visit 1-3 times a month (32%) and less than once a month (27%).

The table overleaf shows that a fifth (20%) of car park users brought a dog with them

when they visited Bushy Park.




Proportion of car park users bringing dog

Car Park Users Survey November

2009

(n=137)
Brought a dog 20%
Did not bring a dog 80%
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Dog owners are significantly more likely to spend less time in the park, with a third

(33%) spending less than an hour in the park compared to 16% that stay for between
1-4 hours.
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3.2 Profile of Vehicles Parked in Car Parks 1 Bushy Park
3.2.1 Vehicle Manufacturers i Bushy Park

The proportion of car makes parked in the Bushy Park can be compared to the sales of
all makes in 2008 and 2009 to date. For ease of comparison, the sales figures for cars
not parked in Bushy Park have been excluded. Whilst these proportions are not a like-
for-like comparison (as the majority of the cars parked in Bushy Park were not 2008 or

2009), it provides a useful guide.

Volkswagen was the most common vehicle make parked in the car parks at Bushy
Park, accounting for 15.5% of the vehicle share. Volkswagen was the marque most
over-represented compared to the 2008 and 2009 sales figures. Other manufacturers
over-represented most vs. the 2008 and 2009 sales figures in Bushy Park were Ford
(11.8%), Vauxhall (7.6%), BMW (7.2%) and Peugeot (7.2%).

This information is shown in the three charts that follow.

Proportion of car manufacturers in Bushy Park
(Chart 1 of 3)

16.2%

15.5%
15.1%

14.2%

12.5%

5.7% 53/0
5.3%
5:0% 51% 6% 4.8%4.8%
3.9% 3.9 3.6%
330 63.6%
28% 29%
2.6%

Volkswagen Ford Vauxhall BMW Peugeot Toyota Honda Nissan Volvo Mercedes Fiat
YTD 2009 Sales % m 2008 Sales % M Car Park Users Survey November 2009

11.8%

Car Manufacturers parked in Bushy Park (n=409)
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Proportion of car manufacturers in Bushy Park
(Chart 2 of 3)

2.4% 2.4% 2.9%
1.6% 1.6%

1.5%

506  18% 18%

0.7%
0.2% 0.2%

Land Rover Jeep Mazda Mini Saab Hyundai Rover# Seat Skoda Subaru
YTD 2009 Sales % m 2008 Sales % M Car Park Users Survey - November 2009

# No longer in production

Car Manufacturers parked in Bushy Park (n=409)

Proportion of car manufacturers in Bushy Park
(Chart 3 of 3)

2.49 25%
1.5%
o 1.0%0‘90/0 0.5% 0:8% Y 5%
07 05% 05% 0’5%0.3%0.3%0 0.3% 020/‘:'5“/0"_4% 0.6% 205 0% 0.3% l
] - 02t e O 0% O 0 0%l 1% 00 ,
Suzuki Daewoo* Jaguar Porsche  Aifa Romeo Lexus Mitsubishi Proton Smart Chrysler Kia Unknown

YTD 2009 Sales % M 2008 Sales % M Car Park Users Survey - November 2009

“Now part of Chevrolet

Car Manufacturers parked in Bushy Park (n=409)
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3.2.2 Age of Vehicles in Bushy Park

Based on assumptions we have made about registration numbers and the age of cars
explained earlier’, of the vehicles parked in the three Bushy Park car parks, around a
fifth (18%) were less than three years old, a quarter aged three to five years (28%), a

third (33%) aged six to nine years and 12% ten years old or more.
The average age of vehicles parked within Bushy Park is 5 years and 11 months.

Around one in ten vehicles (9%) have a registration number which makes identifying

the age impossible, some of which will be personalised numbers.

There may be cars included in the analysis which have a personalised number plate which indicates an older age
than the car actually is, but is still indicating a year in which the car is manufactured. There is no way of knowing
how many cars of this type are included in the analysis. Our estimate is that it is less than 2%.

Until September 2001, the car registration for each identifying letter or number ran from September to August the
following year. Since September 2001 registration periods lasted six months instead of 12 months, running from
September to February the following year and from March to September.

It is not possible for us to know whether a car bearing a certain registration number which could have been
registered between September and August (up to 2001) or between September and March (2001 onwards) was
registered in the first or second of the years in question. For example, we cannot know whether a car with a ‘P’
registration letter was registered in 1996 (from September to December) or in 1997 (from January to August).
Similarly, we cannot know if a car bearing a ‘52’ registration number was registered in 2002 (between September
and December) or 2003 (between January and February).

For the sake of simplicity in the analysis, we assumed in these cases that the car was registered in the first of the
two years. For example, a ‘P’ registration letter was taken to be 1996, not 1997, while a '52; registration number
was assumed to be 2002, not 2003.
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Age of vehicles parked in Bushy Park

Under 1 year 4%

1 Year

3
>

2 Years

3 Years 10%

4 Years 8%

5 Years 10%

6 Years 8%

7 Years 8%

8 Years 9%

9 Years 8%

10 Years or
more

12%

Unidentifiable
Age

9%

Vehicles parked in Bushy Park (n=409)

There is no reliable information available in the public domain about the distribution of

the age of cars that are registered.

3.2.3 Car Segments Sizes of Vehicles Over 2 Years Old Parked in Bushy Park
Cars parked in the car parks with registration numbers prior to 2008 (i.e. ‘57’ and
previous registration numbers and letters) were assigned to their 2004-2006 industry-

recognised car segment.

As the charts overleaf shows, the profile of the size of the segments of vehicles parked
in Bushy Park is similar to those of the sales figures between 2004-2006.

The key notable difference is the ‘C Non-Premium Segment’, which shows that 32% of
vehicles in car parks in Bushy Park are categorised in this segment (cars such as Ford
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Focus), while this segment represents 22% of the share of vehicles sold between
2004-2006. This segment is the most common for vehicles aged over 2 years in Bushy
Park, followed by ‘B Segment’ (cars such as BMW Mini, Fiat Punto) which accounts for

29% of vehicles parked in Bushy Park.

Car segment sizes of vehicles in Bushy Park over 2
years of age (Chart 1 of 2)

32%

22%

11% 11%

3%

0% 0%

0%

AlSub B B Segment B MAV C Non- C Premium C MAV C/D Non- C/D D/E Non- DIE F Premium
Segment Segment Premium Segment Segment Premium Premium Premium Premium Segment
Segment Segment Segment Segment Segment

2004-2006 YTD sales figures m Car Park Users Survey - November 2009

Vehicles parked in Bushy Park over 2 years old (n=263)
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Car segment sizes of vehicles in Bushy Park over 2
years of age (Chart 2 of 2)

5%

3%
2% 2% 2% 2% 2%
1% 1% 1% 1% 1% 1%
0% 0% . - - - 0% . 0% 0% 0% 0% 0% 0%

FPremium M-Segment S Non- S Premium J-S Non- J-S J-MNon- J-M J-L Non-  J-L Premium uU-
Segment Premium Segment Premium Premium Premium Premium Premium Utility Unspecified
Segment Utility Utility Utility Utility Utility Segment PF

Segment Segment Segment Segment Segment
2004-2006 YTD sales figures m Car Park Users Survey - November 2009

Vehicles parked in Bushy Park over 2 years old (n=263)

3.2.4 Segmentation of Vehicles Less Than 2 Years Old in Bushy Park

Cars parked in the car parks with registration numbers from 2008 onwards (‘08’, ‘58’,
‘09’ and ‘59’) were assigned to their 2008 industry-recognised car segment (according

to their make and model);

It can be seen from the charts overleaf that overall the profile of the size of the

segments of vehicles parked in Bushy Park is similar to those of the sales figures of

2008. Note that the base size of cars parked in Bushy Park that were registered in
2008 or 2009 is small: 42.
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The most common car segment found in Bushy Park for vehicles aged 2 years and
under is ‘C Lower Medium’, which represents around a quarter (26%) of the vehicles in
Bushy Park.

The key notable difference is the ‘H SUV Compact’ segment, which shows that 12% of
vehicles in car parks in Bushy Park are categorised in this segment (cars such as
Nissan X-Trail and Jeep Wrangler), while this segment represents 3.4% of the share of

vehicles registered in 2008.

Car segment sizes of vehicles in Bushy Park under 2
years of age (Chart 1 of 2)

26%

3%
2% 1%
0, (]

0% 0% . 0% 9% 0% 0% 0% 1% 0% " 0%

A Small Car B Super Mini C Lower ClLower D Upper DUpper EExecutive E Executive F High F Luxury G Coupe G Coupe G Coupe
Medium Medium Medium Medium (premium)  (Premium)  (Premium)  (Premium) High Low
(premium) (premium) (Premium)  (Premium)

2008 YTD sales figures W Car Park Users Survey - November 2009

Vehicles parked in Bushy Park under 2 years old (n=42)
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Car segment sizes of vehicles in Bushy Park under 2
years of age (Chart 2 of 2)

12%

7%

5%

0, 0,
2% 2% 2% 204
1% 1% 1%
0% 0% 0% 0% 0% 7 0% . 0%
G Roadster G Roadster HSsuv HSsuv HSUV Core HSUV Large HSUV Large HSUV Mini IMPV B IMPV C IMPV Large Other
Entry (Premium) Compact Compact (Premium)

(Premium)

2008 YTD sales figures M Car Park Users Survey - November 2009

Vehicles parked in Bushy Park under 2 years old (n=42)

3.2.5 Proportion of Cars Parked for Long Durations in Car Parks i Bushy Park

In Bushy Park, a total of 9 cars out of 407 (2%) of cars were recorded both at the start
and end of an interviewing shift, meaning that they were parked within the car park for
around six hours. Of these nine instances, one occurred in Upper Lodge Car Park,
while eight instances occurred in the Diana Car Park.

As the chart overleaf shows, the proportion of cars parked for a long duration accounts

for 4% of all vehicles parked in the Diana Car Park and 3% in the Upper Lodge Car
Park.
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Proportion of long stay cars in Bushy Park

Total ¢ Bushy Park

Around 6 hours

or more, 2%
Less than 6
hours, 98%
Upper Lodge Diana
pp g Pheasantry
CarPark Car Park
Around & hours round 6 oure Car Park
or more, 3% or more, 4%
} Around 6 hours.
or more, 0%
Less than 6 ess than
hours, 97% tows“h%": ;f.f,:‘?m

Vehicles parked in Bushy Park (n=409); Upper Lodge Car Park (n=33), Diana Car Park (n=216), Pheasantry Car Park (n=160)
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3.3 Additional Findings Relating to Bushy Park Car Park Users

3.3.1 Frequency of Visiting Bushy Park

The table below shows that over half of car park users in Bushy Park visit the park on a
weekly basis. This consists of 16% visiting five times a week or more, while 37% visit
the park 1-4 times a week. These figures yield similar findings to the combined data of

the Visitor Surveys.

Car park users that visit the park five times a week or more (despite their high
frequency of visiting the park) are significantly more likely to stay in Bushy Park for less
an hour than for longer periods of time.

Frequency of visiting Bushy Park
Car Park Users Survey Car drivers (Winter 2007 &
November 2009 Summer 2009 Visitor
(n=137) Surveys combined)
5 times a week or
more 16% 19%
1-4 times a week 37% 37%
1-3 times a month 25% 17%
5-10 times a year 7% 11%
2-4 times a year 7% 11%
Once a year 0% 1%
Less than once a year 2% 1%
First visit 6% 3%
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When looking at how the seasons affect frequency of visiting, the vast majority (92%)
visit Bushy Park all year around, with just 8% not visiting the park throughout the year.

The table below shows the visiting frequencies throughout the seasons of those visiting
Bushy Park all year around. Overall, across the four seasons around six in ten visit

Bushy Park throughout the year on a weekly basis.

Frequency of visiting Bushy Park
Car Park Users Survey November 2009

Spring Summer Autumn Winter

(n=120) (n=123) (n=127) (n=123)
5times a
week or more 21% 21% 19% 20%
1-4 times a
week 40% 41% 36% 37%
1-3times a
month 28% 25% 29% 29%
5-10 times a
season 3% 5% 3% 2%
2-4 times a
season 3% 2% 6% 4%
Once a
season 5% 6% 7% 7%
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3.3.2 Duration of Stay when Visiting Bushy Park

Car park users interviewed were asked how long their stay in the park had been or was
going to be. The chart below shows the distribution of responses.

Length of car park dz& SstagifBushy Park

30 minutes or I2%

less

31-60 minutes - 20%
1 to 2 hours _ GSOA)
2 to 3 hours . 12%

3to 4 hours I 2%
4 hours + 0%

Don’t Know 0%

All Bushy Park respondents (n=137)
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3.3.3 Modes of Transport used to Travel to Bushy Park

As part of the recruitment criteria for this study, all car park users had to be the
designated driver of the vehicle and must have parked in the car park during the

interviewing period, meaning that all our respondents travelled to Bushy Park by car.

Main mode of transport used to travel to
Bushy Park during the year

Spring Summer Autumn Winter

e _ e - e _ 8% _ o
Walking I 8% I 10% I 6% I 5%
Bicycle I 3% I 5% I 5% | 2%

Any
other 0% 0% 0% 0%
mode

Don't

know |17 0% 0% 0%

Base: All Bushy Park respondents (n=137)

The majority of car park users do not use another mode of transport other than car in
any of the four seasons to reach the park. This proportion ranges from 61% only using

their car to reach the park in summer up to 73% in winter.
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3.3.4 Journey Time to Bushy Park

Six in ten visitors who drive to the park (61%) state their journey time to the park is
under 15 minutes. Just 2% of car park users state their journey to the park takes
between 45 minutes to one hour, while there are no journeys that took longer than an
hour. Unsurprisingly, the composition of car park users whose journey time took under

15 minutes is largely comprised of local residents, accounting for 79%.

Time taken to travel to Bushy Park

Less than 5
0/
minutes . %

5—10 minutes

31%

10-15

0,
minutes 23%

15-20

minutes 20%

20-30
minutes

2-t5
minutes

45 minutes — 1 I 20

11%

hour

1hour+ 0%

Don'’t know

2%

All Bushy Park respondents (n=137)
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3.3.5 Reasons for Visiting Bushy Park

The chart below shows that the majority of visitors to Bushy Park are there for a walk /
stroll, with 57% of visitors stating this. Other key reasons for visiting Bushy Park
include for fresh air (41%), for peace and quiet / to relax (41%), for a picnic / lunch
(34%) and to bring the children (28%).

Looking at car park users that visit Bushy Park to bring their children, they are
significantly less likely to be local residents to the park. One in eight (12%) local
residents bring their children to the car park, while around four in ten (38%) of London

residents visit the park for this reason.

Reasons for visiting Bushy Park

For fresh air _ 41%
Peace and quiet/relax _ 35%
Picnic/lunch/refreshments _ 34%
Bring the children _ 28%

22%

Walk the dog _ 18%

See the animals (e.g. birds, butterflies etc.)

Exercise (not sports)/ informal games

15%

See the trees, plants and flowers - 12%
Cycling -8%

Feed the animals - 5%

Sightseeing in the park specifically . 4%
On the way to a visitor attraction . 3%

Other reasons 13%

All Bushy Park respondents (n=137)
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4. Richmond Park Findings

4.1 Profile of Car Park Users T Richmond Park

4.1.1 Socio-economic Grade Profile of Car Park Users T Richmond Park

Similar to Bushy Park, a large proportion of car park users in Richmond Park
interviewed in the November 2009 survey are categorised in the AB socio-economic
group (56%), whilst a third are classified as C1 (32%) and one in eight (13%) are C2 or
DE.

The proportion of AB car park users is similar to that of visitors travelling to Richmond
Park by car in the Winter 2007 and Summer 2009 surveys, in which the proportion of

visitors who were from AB socio-economic grades was 58%.

Socio-economic grade of car park users, visitors and residents

Car Park Users Car drivers Census profile | Census profile
Survey (Winter 2007 & of adjacent of London
November Summer 2009 postcodes to population
2009 Visitor Surveys | Richmond Park
(n=133) combined)
AB 56% 58% 46% 30%
C1 32% 27% 34% 34%
C2 11% 11% 7% 13%
DE 2% 5% 13% 16%

(Refused) - - - -
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The proportion of AB car park users is higher than those living adjacent to the park
(namely 56% vs. 46% respectively), while the proportion of DE car park users (2%) is
lower than the proportion of local residents (13%). The proportion of AB visitors
arriving by car is also much higher than the proportion in London (30%), while the DE

proportion is much lower (2% vs. 16% respectively).

AB car park users are significantly more likely to be female. More than two thirds (68%)

of females are categorised as AB, while this proportion is just 41% for males.
4.1.2 Gender Profile of Car Park Users i Richmond Park

The gender proportions of car park users in Richmond Park during the November 2009
survey show a slightly higher number of females using the car parks. As the table
below shows, the composition of car park users demonstrates that 56% are female,
whilst 44% are male. This figure differs from the combined Visitor Surveys data, in

which the proportion of females and males was 59% and 40% respectively.

Gender of car park users, visitors and residents

Car Park Users Car drivers Census profile Census profile
Survey (Winter 2007 & of adjacent of London
November Summer 2009 postcodes to population
2009 Visitor Surveys Richmond Park
(n=133) combined)
Male 44% 40% 47% 48%
Female 56% 59% 53% 52%

When comparing the gender proportions against the profile of local residents to

Richmond Park, the proportions of males and females are relatively similar (47% and
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53%), whist the Census profile of the London population yields similar proportions
(48% and 52% respectively).

4.1.3 Age Profile of Car Park Users i Richmond Park

It can be seen from the table overleaf that the age of car park users in Richmond Park
is most likely to be 30 - 49 years old, with over half (55%) of visitors in the November
2009 survey falling into this age band. This is higher than the proportion of local
residents around Richmond Park (41%) and of the London population (40%).

With around a quarter (23%) of residents surrounding the park being aged 17-29, just
7% of car park users fall into this age band, showing they are under —represented

among car park users in Richmond Park.

Similarly to Bushy Park, the proportion of car park users aged 17-29 remains
disproportionate against the profile of local residents surrounding Richmond Park. In

the surrounding area of Richmond Park, a quarter (23%) are aged 17-29, while just 7%

of this age group use the car parks within Richmond Park.
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Age of car park users, visitors and residents

Car Park Users Car drivers Census profile Census profile
Survey (Winter 2007 & of adjacent of London
November 2009 A Summer 2009 postcodes to population
(n=133) Visitor Surveys | Richmond Park
combined)
17¢19 20% 1% 3% 4%
20¢29 5% 6% 20% 22%
30-39 26% 22% 24% 24%
40-49 29% 26% 17% 16%
50 -59 21% 19% 14% 14%
60¢ 74 15% 21% 13% 13%
75+ 2% 4% 9% 8%
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4.1.4 Proportion of Disabled Visitors i Richmond Park

A slightly higher proportion of car park users in Richmond Park are classified as having
a long term disability when compared to Bushy Park (4% vs. 2%). This figure is much
lower than the Census data showing the proportions of London residents with a long

term disability, namely 16%.

Proportion of car park users, visitors and residents

Car Park Users Car drivers (Winter Census profile of
Survey November 2007 & Summer London population
2009 20009 Visitor Surveys
(n=133) combined)

Long-term

4% 6% 16%
disabled
No disability 96% 93% 84%
Refused - 1% -

4.1.5 Ethnic Profile of Car Park Users i Richmond Park

The ethnic origin profile of car park users in Richmond Park is consistent with the
profile of local residents. The vast majority of car park users in the November 2009
survey are defined as White British (86%), whist the Census data of the surrounding

area to Richmond Park shows that 88% of local residents to the park are White British.
Similarly to Bushy Park, the proportion of car park users and the local population

surrounding Richmond Park who are White British is much higher than the profile of the

London population, where six in ten (60%) are defined as White British. The proportion
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of visitors from ethnic minority groups is much lower than that of the London population

as a whole.
Ethnic profile of car park users, visitors and residents
Car Park Car drivers Census profile Census profile
Users Survey | (Winter 2007 & of adjacent of London
November Summer 2009 postcodes to population
2009 Visitor Surveys | Richmond Park
(n=133) combined)
White -
British 86% 85% 88% 60%
White -
Other 8% 7% 2% 8%
White - Irish 2% 3% 0% 3%
White &
Asian 1% 0% 1% 1%
White &
Black
Caribbean 1% 0% 1% 1%
White &
Black
African 0% 0% 0% 0%
Black/ Black
British -
African 0% 1% 1% 5%
Black/ Black
British -
Caribbean 0% 1% 1% 5%
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Chinese 0% 0% 1% 1%
Pakistani 0% 0% 1% 2%
Bangladeshi 0% 0% 0% 2%
Indian 0% 2% 2% 6%
Any other

mixed

background 3% 1% 2% 6%

4.1.6 Residential Profile of Car Park Users i Richmond Park

The vast majority of car park users are based in London, with 87% residing in the
capital. One in six (17%) live within one mile of the park, while 70% live elsewhere in

London.

Residential profile of car park users
Car Park Users Survey November 2009
(n=133)

England (London ¢ locally

within 1 mile of the park) L
England (London) 70%
England (South East) 6%
England (South West) 6%
Wales 0%
Scotland 0%
Northern Ireland 0%
Outside UK 0%
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Of local residents using the car parks, they are significantly more likely to be female
compared to male. Just under a quarter (24%) of females that live locally to Richmond
Park use their car parks, while this figure is 9% for males.

4.1.7 Composition of Visitors to Richmond Park

As the table overleaf demonstrates, over half (52%) of adults visit Richmond Park
unaccompanied by any other adult. A large proportion visit the park being

accompanied by one other adult (44%).

The proportion of adults visiting Richmond Park with a child is significantly lower
compared to Bushy Park. Around one in five (21%) of adults visiting Richmond Park
bring at least one child with, while the proportion of adults in Bushy Park bring at least
one child with is 50%.

Children visiting Richmond Park are most likely to be aged between 0-6 years, with
16% bringing at least one child of this age to the park. This figure is significantly lower

than the equivalent figure for Bushy Park, namely 44%.

Composition of car park users
Car Park Users Survey November 2009 (n=133)

Number in Party Size

1 2 3 4 5 None
Adults 18+ 52% 44% 2% 2% - -
Children 0-6 11% 5% 1% - - 84%
Children 7-10 6% 2% - - - 92%
Children 11-17 3% - - - - 97%
Any children 21% - - - - 79%
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As the table below demonstrates, over four in ten (42%) bring a pet with them when
visiting Richmond Park, of which 98% are dogs. The proportion of visitors bringing pets
to Richmond Park is significantly higher than visitors to Bushy Park, for which the figure
is 20%.

Pets included when visiting car park

Car Park Users Survey November
2009
(n=133)

Brought a pet 42%

Did not bring a pet 58%

Females are most likely to visit Richmond Park with a pet. Over half (53%) of females

visiting Richmond Park are accompanied by a pet, significantly higher than around a

quarter (27%) of males.
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4.2 Profile of Vehicles Parked within Car Parks 1T Richmond
Park

4.2.1 Vehicle Manufacturers T Richmond Park

The proportion of car makes parked in the Richmond Park can be compared to the
sales of all makes in 2008 and 2009 to date. For ease of comparison, the sales figures
for cars not parked in Richmond Park have been excluded. Whilst these proportions
are not a like-for-like comparison (as the majority of the cars parked in Richmond Park

were not 2008 or 2009), it provides a useful guide.

As is the case with Bushy Park, Volkswagen is the most common vehicle make parked
in Richmond Park, with 12.7% bearing this marque. Volkswagen was the marque most
over-represented compared to the 2008 and 2009 sales figures. Other manufacturers
over-represented most vs. the 2008 and 2009 sales figures in Richmond Park were
Ford (10.8%), BMW (7.5%), Toyota (7.1%) and Volvo (6%).

This information is shown in the three charts that follow.
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Proportion of car manufacturers in Richmond Park
(Chart 1 of 3)

16.2%

15.1%

5.6% 5.2% 500

.8%4.8%

Volkswagen Ford BMW Toyota Volvo Renault Mercedes Audi Honda Peugeot Vauxhall ~ Land Rover

YTD 2009 Sales % m 2008 Sales % M Car Park Users Survey - November 2009
Car Manufacturers parked in Richmond Park (n=461)

Proportion of car manufacturers in Richmond Park
(Chart 2 of 3)

3.9%

29% 3.3%

2.0% 24%  2.4% 2.4%
9%

1.0%
0.8% 0.9%
0.4% -

0.6%
0.390.3%

Citroen Fiat Nissan Mini Rover# Chrysler Lexus Saab Jaguar Kia Mazda Porsche
YTD 2009 Sales % m 2008 Sales % M Car Park Users Survey - November 2009

#:No longer in production

Car Manufacturers parked in Richmond Park (n=461)
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Proportion of car manufacturers in Richmond Park
(Chart 3 of 3)

2.49% 25%
15%

1.0% 0.8%
0.9% 8% Y
0.5% 05%  0.5% 0.6% 030

, %20
0.3%0.3% ) 03% 205 _0.4%q 594 0.19% 0.10002%

0.7 0.5% 0.5%

Suzuki Daewoo* Jaguar Porsche  Alfa Romeo Lexus Mitsubishi Proton Smart Chrysler Kia Unknown

YTD 2009 Sales % m 2008 Sales % M Car Park Users Survey - November 2009

*Now part of Chevrolet

Car Manufacturers parked in Richmond Park (n=461)

4.2.2 Age of Vehicles in Richmond Park

Based on assumptions we have made about registration numbers and the age of cars
explained earlier?, of the vehicles parked in the Richmond Park car parks, around a fifth

There may be cars included in the analysis which have a personalised number plate which indicates an older age
than the car actually is, but is still indicating a year in which the car is manufactured. There is no way of knowing
how many cars of this type are included in the analysis. Our estimate is that it is less than 2%.

Until September 2001, the car registration for each identifying letter or number ran from September to August the
following year. Since September 2001 registration periods lasted six months instead of 12 months, running from
September to February the following year and from March to September.

It is not possible for us to know whether a car bearing a certain registration number which could have been
registered between September and August (up to 2001) or between September and March (2001 onwards) was
registered in the first or second of the years in question. For example, we cannot know whether a car with a ‘P’
registration letter was registered in 1996 (from September to December) or in 1997 (from January to August).
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(20%) were less than three years old, a fifth aged three to five years (21%), a quarter

(28%) aged six to nine years and 12% ten years old or more.
The average age of vehicles parked within Richmond Park is 6 years and 2 months.

Around one in eight vehicles (13%) have a registration number which makes identifying

the age impossible, some of which will be personalised numbers.

Age of vehicles parked in Richmond Park

Under 1 year

1 Year

2 Years 8%

3 Years 6%

4 Years

5 Years

6 Years

7 Years 9%

8 Years

9 Years

10 Years or
more

18%

Unidentifiable
Age

13%

Vehicles parked in Richmond Park (n=461)

Similarly, we cannot know if a car bearing a ‘52’ registration number was registered in 2002 (between September
and December) or 2003 (between January and February).

For the sake of simplicity in the analysis, we assumed in these cases that the car was registered in the first of the
two years. For example, a ‘P’ registration letter was taken to be 1996, not 1997, while a '52; registration number
was assumed to be 2002, not 2003.
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There is no reliable information available in the public domain about the distribution of
the age of cars that are registered.

4.2.3 Car Segments Sizes of Vehicles Over 2 Years Old Parked in Bushy Park

Cars parked in the car parks with registration numbers prior to 2008 (i.e. ‘57’ and
previous registration numbers and letters) were assigned to their 2004-2006 industry-

recognised car segment.

As the charts overleaf show, overall the profile of cars aged two years and over parked
in Richmond Park is generally similar to that of cars registered between 2004-2006, but

there are some important differences.

The ‘C Non-Premium Segment’ has the largest proportion of vehicles in Richmond

Park, with over a quarter (27%) falling into this category.

The two largest differences are with the ‘J-M Premium Utility Segment’ and the ‘D/E
Premium Segment’.

® The ‘J-M Premium Utility Segment’ (cars such as Land Rover Discovery,
BMW X5) accounts for 7% of vehicles parked in Richmond Park, while this
segment makes up 2% of vehicles registered between 2004-2006;

e Similarly, the ‘D/E Premium Segment’ (cars such as Volvo C70, Mercedes E-
Class) accounts for 7% of vehicles parked in Richmond Park, although just
3% of vehicles registered between 2004-2006 fall into this segment.
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Car segment sizes of vehicles in Richmond Park over 2
years of age (Chart 1 of 2)
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4.2.4 Segmentation of Vehicles Less Than 2 Years Old in Richmond Park

Cars parked in the car parks with registration numbers from 2008 onwards (‘08’, ‘58’,
‘09" and ‘59’) were assigned to their 2008 industry-recognised car segment (according

to their make and model).

It is evident from the charts overleaf that there are key differences between the sizes
of segments of cars parked in Richmond Park and the proportion of vehicle segments
sold in 2008. Note that the base size of cars parked in Bushy Park that were

registered in 2008 or 2009 is small: 41. The most notable differences are:

e The ‘H SUV Large (Premium) segment (cars such as BMW X5, Porsche
Cayenne) is the largest segment of cars parked in Richmond Park,
accounting for a fifth (20%) of all vehicles. The 2008 sales figures show this
segment accounted for just 2.1% of 2008 sales, showing the how the ‘H SUV
Large (Premium)’ segment is over-represented in Richmond Park;

® The ‘C Lower Medium’ segment (cars such as Volkswagen Golf, Peugeot
306) accounted for 21.6% of all 2008 vehicle sales, while only 12% of the
vehicles parked in Richmond Park were categorised in this segment.
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Car segment sizes of vehicles in Richmond Park under
2 years of age (Chart 1 of 2)
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4.2.5 Proportion of Cars Parked for Long Durations in Car Parks i Richmond

Park

In total, there were 11 instances out of 461 (2%) where a car was parked at a car park
both at the start and end of an interviewing shift, meaning that they were parked within
the car park for around six hours. Of these 11 instances, seven occurred in Pembroke
Lodge Car Park, two occurred in Kingston Car Park, while Roehampton Gate and Pen
Ponds Car Parks both had one instance a car being parked for a long duration. There

were no records of cars staying for long periods at Broomfield Hill Car Park.

As the chart below shows, the proportion of cars parked for a long duration accounts
for 4% of all vehicles parked in Pembroke Lodge Car Park, 3% in Kingston and

Roehampton Gate Car Park and 1% in Pen Ponds Car Park.

Proportion of long stay cars in Richmond Park

Total ¢ Richmond Park

Around 6 hours
’ or more, 2%

Pembroke Lodge y Roehampton Gate

Less than 6
Car Park hours, 68 o Car Park

Around 6 hours or
hours or R more, 3%
o 4%\’ Kingston
Car Park
Around 6
y hours or U
more, 3%}

Less than 6 Less than 6

hours, 96% hours, 97%

Broomfield Hill Pen Ponds
s CarPark y Car Park
Around 6
howsor —— O s o
more, 0% Less than 6 ':O’e‘ 1%
hours, 979%
U\/ehlcles parked in Richmond Park (n=461); Pembroke Lodge (n=166), y

Less than 6 Kingston (n=72), Roehampton Gate (n=31) , Broomfield Hill (»=39), Pen Ponds (n=153) Less than 6
hours, 100%
hours, 99%
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4.3 Additional Findings Relating to Richmond Park Car Park
Users

4.3.1 Frequency of Visiting Richmond Park

The table below shows that around two thirds (67%) visit Richmond Park on a weekly
basis, with 17% visiting five times a week or more and half (50%) visiting 1-4 times a

week.

The overall proportion of car park users visiting the park on a weekly basis is

significantly higher than Bushy Park, where this figure is 53%.

The combined data from the visitors surveys shows similar proportions of weekly

visitors to Richmond Park, with 68% visiting the park on a weekly basis.

Frequency of visiting Richmond Park
Car Park Users Survey Car drivers (Winter 2007 &
November 2009 Summer 2009 Visitor Surveys
(n=133) combined)
5 times a week
or more 17% 24%
1-4 times a
week 50% 44%
1-3 times a
month 20% 14%
5-10 times a
year 2% 6%
2-4times a 8% 5%
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year

Once a year 0% 1%

Less than once

ayear 2% 3%

First visit 2% 2%

When looking at how the seasons affect frequency of visiting, almost all car park users
(95%) visit the park all year around, with just 5% not visiting the park throughout the
year.

It can be seen from the table below that the frequencies of visiting Richmond Park
remain fairly constant throughout the year, with around seven in ten visiting the park on

a weekly basis.

Frequency of visiting Richmond Park
Car Park Users Survey November 2009
Spring Summer Autumn Winter
(n=124) (n=129) (n=129) (n=126)
5timesa
week or more 22% 23% 21% 21%
1-4 times a
week 53% 52% 51% 51%
1-3 times a
month 17% 15% 17% 18%
5-10 times a
season - 1% 1% 1%
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2-4 times a

season 4% 5% 7% 3%
Once a

season 2% 3% 2% 2%
52y Qi 2% 2% 1% 3%

4.3.2 Duration of Stay When Visiting Richmond Park

Car park users interviewed were asked how long their stay in the park had been or was

going to be. The chart below shows the distribution of responses.

Length of car park dz& SstdhifRichmond Park

30 minutes or I3%
less

31-60 minutes 13%

1to 2 hours

49%

2to 3 hours

27%

310 4 hours 5%

4to 5 hours | 2%

5hours + 0%

Don't Know I 2%

All Richmond Park respondents (n=133)
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4.3.3 Modes of Transport Used to Travel to Richmond Park

Travelling by car is the main mode of transport used across all the four seasons to
reach the park. Due to the poorer weather in the Autumn and Winter seasons, car
usage is significantly higher in these seasons (both 95%) compared to Spring (89%)
and Summer (85%). As a result, the improved weather in the Summer season shows
that 7% walk as their main mode of transport, significantly higher than all other

seasons.

Similarly, the improved Summer weather shows that bicycle usage as a main mode of
transport is significantly higher in Spring (7%) and Summer (8%) compared to Autumn
and Winter (both 2%).

Main mode of transport used to travel to
Richmond Park during the year

Spring Summer Autumn Winter

o _ o - o _ % _ %

Walking I 3% I 7% | 2% | 2%

Bicycle I 7% I 8% | 2%

Any
other | 2%
mode

1%

2%

1%

1%

Don't

L
know 1%

0% 0% 0%

Base: All Richmond Park respondents (n=133)
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The majority of car park users do not use another mode of transport other than car in
any of the four seasons to reach the park. This proportion ranges from 65% only using

their car to reach the park in spring and summer up to 72% in winter.

4.3.4 Journey Time to Richmond Park

The chart below shows that around half (46%) of users of car parks in Richmond Park
take under 15 minutes to reach the park. Within this group, 5% of visitors take less
than five minutes, a quarter (26%) between five and ten minutes and 15% between 10-

15 minutes.

The number of journeys taking less than 15 minutes is significantly higher in Bushy
Park compared to Richmond Park, with six in ten (61%) of car park users in Bushy
Park taking less than 15 minutes.

Time taken to travel to Richmond Park

Less than 5
minutes
5—10 minutes
10-15
minutes - 15%
15-20
minutes - 1
20-30
minutes - 1%
minutes

45 minutes — 1
hour I 3%

<
s

)
2
=S

1 hour + 7%

Don'tknow 0%

All Richmond Park respondents (n=133)
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The number of journeys to Richmond Park taking over an hour is 7%, which is
significantly higher than those travelling to Bushy Park where no car park users stated
their journey took over an hour. This implies Richmond Park attracts visitors from
further distances.

4.3.5 Reasons for Visiting Richmond Park

Fresh air is the main reason car park users visit Richmond Park, with just under half
(49%) visiting for this reason. A high proportion also visit the park for a walk/stroll
(45%), to walk the dog (38%) and for peace and quiet / to relax (30%).

The number of car park users walking their dog in Richmond Park is significantly higher
than those in Bushy Park (38% and 18% respectively). This figure is to be expected
however due to the increased number of car park users bringing their pets to the park,
where this is 42% in Richmond Park and 20% in Bushy Park.

The other key difference between Richmond and Bushy Park is the proportions of car
park users bring their children to the park. In Bushy Park, just under three in ten 28%
bring their children to the park, while this figure is significantly less in Richmond Park
where this declines to 17%. One reason for this could be the variety of children’s

activities available in Bushy Park, which includes playgrounds, sports pitches, a model

boating pond and a swimming pool for children.
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Reasons for visiting Richmond Park

For fresh air

49%

Walk/stroll

45%

Walk the dog

Peace and quiet/relax

30%

Picnic/lunch/refreshments

Exercise (not sports)/ informal games

22%

Bring the children 17%

See the animals (e.g. birds, butterflies etc.)

16%

See the trees, plants and flowers 12%

Running 9%

Cycling 8%
Just spent the day in the park . 4%
Sightseeing in the park specifically . 3%

Other

8%

All Richmond Park respondents (n=133)




